ABSTRACT
INTRODUCTION
ispanics are the country's largest and fastest growing minority, but they are not an easily identified racial or ethnic group (Pew Hispanic Center, Trends 2005). The 2000 Census report describes the Hispanic population as a group with special characteristics and profiles, such as age, educational achievement, earnings, geographic distribution, etc. In 2000, the U.S. Census reported 32.8 million Hispanic or Latinos in the United States, representing 12% of the total population. By 2004, the Hispanic population had grown to over 40 million, an increase of more than 23%. The largest increase in the Hispanic population is occurring in the southern United States (Pew Hispanic Center). Hispanic labor will expand to nearly 10 million by 2020 (Pew Hispanic Center). As an example of the significant presence of Hispanics in the South, a recent news report on CNN (September 2, 2007) reported that 60% of Houston's school children are Hispanic. The impacts of Hurricanes Katrina and Rita on the South, and its population are significant.
Katrina did the unimaginable. It displaced more than one million people, killed more than 1,500 and destroyed or badly disrupted more than 40% of Louisiana's economic base. The socio-economic damage is without precedent. In addition, the demographic makeup of the region is changing due to the significant growth of the Hispanic population. The needs of the Hispanic population in southeast Louisiana present a unique and distinctive socio-economic challenge.
The challenge is clear, the needs many. A variety of work and social skills must be developed and nurtured. Language training must be provided. Business skills and guidance must be offered. Mentoring, education, and leadership opportunities must be provided. These and other needs must be addressed to facilitate the assimilation of the Hispanic population into southeast Louisiana and to build a strong and literate workforce (Baraya and Sikaffy, 2006 Martin Gutierrez, director of the Hispanic Apostolate of the Catholic Archdiocese of New Orleans, said that while it is hard to determine the precise size of the Latino community, the Hispanic population has likely more than doubled in the 22 months since migrant workers began arriving from Central and South America to assist in the recovery (2007). Census figures put the New Orleans metro region's Hispanic population at roughly 60,000 preHurricane Katrina, and Gutierrez believes at least 20,000 were uncounted in the Census. Today, Gutierrez estimates up to 150,000 Latinos live in the New Orleans area. Before Katrina, much of the metro area's Hispanic population was concentrated in Jefferson Parish. Now, the Hispanic presence is widespread.
The HBRTC, a creation of the Hispanic Chamber of Commerce of Louisiana in alliance with the Hispanic Apostolate Catholic Charities of the Archdiocese of New Orleans, the Jefferson Parish School System, and Southeastern Louisiana University seeks to serve the needs of this growing population segment. The U. S. Hispanic Chamber of Commerce Foundation (USHCC) and the AT&T Foundation provided seed monies to develop the concept of a business incubator geared to the needs of the region.
Before Hurricane Katrina, the USHCC Foundation had conceived its Casa Cyber concept: developing a nationwide system of business incubators and technology centers for Hispanics. Given the post-Katrina situation in the New Orleans region, the concept here has evolved into a holistic approach of providing fuller business assistance, educational opportunities, and social services to the affected Hispanic community. Being the first of its kind, and the first of the USHCC Foundation-Casa Cyber Network, the program has the potential to become a model for service providers of many minority communities. The Hispanic Business Resources & Technology Center represents a frank approach to addressing ethnic cultural sensitivity and language barriers.
COORDINATION OF SERVICES AND RESOURCES
The HBRTC, located in Jefferson Parish, Louisiana (outside of New Orleans) opened in March 2006. It offers services through its affiliated partners that address identified and developing needs of the Hispanic community. Specific participation in the Center includes the following efforts and support activities. The four founding partners have dedicated staff and resources to the Center to develop business and social services programs that target the needs of the Hispanic community. The programs are bilingual in format and culturally sensitive.
Lastly, the HBRTC was not established for publicity purposes but rather to serve the needs of a growing and distinct population. However, for its efforts, the four founding partners were awarded the US Hispanic Chamber of Commerce Foundation President's Award for establishing a capacity building institution and leadership for Hispanic businesses after the devastation of Hurricane Katrina (April 2006). In addition, HBRTC has been featured in local, regional and national media, such as Kenner TV 76, EFE America Television, Univision-Primer Impacto, WWL-TV, WGNO, ABC-TV, The Advocate in Baton Rouge, EL TIEMPO, HBO, Times Picayune, City Business of New Orleans, Southeastern Louisiana University Television, De Todo Un Poco and Hablemos Claro with Cox Communications and La Tropical 1540 Radio Station.
ANTICIPATED RESULTS
In the beginning, the HBRTC estimated the number of participants who would utilize its various programs. In addition to those estimates, the The Hispanic Business Resources and Technology Center is expected to positively impact the local and regional community by providing resources to help the Hispanic community recover from Hurricane Katrina and provide direction and guidance for Hispanic migration to the Region. It will also provide for the assimilation needs of new Hispanic workers, as they potentially become new residents and contributors to the region's economy. Because any entity providing services in the New Orleans area would need to consider family as well as business needs, the philosophical approach of the Hispanic Business Resources and Technology Center is holistic in nature, requiring equal components of business and educational development, technological training and social services.
As the HBRTC continues to serve the needs of the Hispanic community in the New Orleans area, discussions are underway to establish satellite service centers around the state. Louisiana's Hispanic population is growing throughout the state, and services as provided by the HBRTC, are indeed, needed in other parts of the state.
